
2023
Accommodations Tax Funds Request

Application
Organization Name:   LGCOA - Lowcountry Golf Course Owners

Project/Event Name:   Golf Tourism Public Relations Campaign

Executive Summary

An ATAX Effectiveness Measurement form has been attached to this application.
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2023
Accommodations Tax Funds Request

Application

Date Received: 09/02/2022 Time Received: 03:15 PM By:  Online Submittal

Applications will not be accepted if submitted after 4 pm on September 2, 2022

SUMMARY OF GRANT REQUEST:

ORGANIZATION NAME:   LGCOA - Lowcountry Golf Course Owners

Project/Event Name:   Golf Tourism Public Relations Campaign

Contact Name:    Barry Fleming Title:    Executive Director

Address:    PO Box 7882, Hilton Head Island, SC 29938

Email Address:    b_fleming@hargray.com Contact Phone:    843-384-5342

Event Date:    2023 Event Location:    On-Island

Total Budget: $60,000.00 Grant Requested: $50,000.00

Provide a brief summary on the intended use of the grant and how the money
would be used. (100 words or less)

Hilton Head Island and its award-winning golf courses is a tremendous
draw for golf vacationers from all over the country. 2022 is proving to be
another highly-successful year for golf tourism on the Island and we need
to capitalize on this tremendous shift as we move into 2023.  While our
marketing efforts are driving stay and play golf vacationers to the Island,
we need funding to support an on-going public relations and content
marketing effort. This will help share our story across more print,
broadcast, social media and other digital channels, and extend our reach
beyond our tourism marketing budget.

A.
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How does the organization/event either drive tourism to Hilton Head Island or
enhance the visitor experience on Hilton Head Island? How is this impact being
measured?  (100 words or less)

The Lowcountry Golf Course Owners Association (LGCOA) manages the
area’s only golf tourism marketing effort with funds provided by
Association partners, as well as funds from the Hilton Head Island-Bluffton
Chamber of Commerce and VCB, and Beaufort County ATAX.  The
dollars are focused on driving vacationing golfers to Hilton Head Island
primarily March through May and September through November.  This is
done through an extensive and targeted marketing program that includes:
web ( HiltonHeadGolfIsland.com), print and digital advertising, search
engine marketing and optimization, direct marketing, broadcast media and
email marketing. Digital analytics are in place monitoring every aspect of
the marketing plan and its tactics.

Total Number of Physical Tourists Served:    See question below
regarding how the number of visitors/tourists are documented.
A Tourist is considered a non-resident, traveling more than 50 miles to the Town of
Hilton Head Island.

A.

Total Number of Physical Visitors Served:    N/A
A Visitor is considered a non-resident, who travels 50 miles or less to visit the Town of
Hilton Head Island.

B.

Total Number of Physical Residents Served:    N/A
A Resident is considered any person who claims their property address within the limits
of the Town of Hilton Head Island as their primary residence.

C.

Total Number of Physical Patrons Served (A+B+C=D):    See next
question, please.

D.

How was the Number of Visitors/Tourists Documented? (250 words or less)

Page 3 of 15

http://HiltonHeadGolfIsland.com


Public relations effectiveness is measured by impressions and advertising
equivalency of the content shared and published. YTD through July 31,
2022, the public relations effort has garnered more than 2,000,000
impressions and $500,000 in advertising equivalency. These are very
strong numbers. We will only see these figures increase, especially after
hosting some of the most prominent golf writers in the country in October,
and all of the media coverage that will come from them after their trip to
the Island.

As it relates to visitors specifically, the LGCOA is Not an entity that books
golf vacation travel or tee times for on-island courses and resorts. Our
responsibility is to deliver the on-island course partners as many golf trip
quote requests from interested visitors to the Island's golf tourism website
HiltonHeadGolfIsland.com, as well as outbound link traffic from this
website to their respective websites. Some, but not all, of the LGCOA
partner courses and resorts have their own reporting mechanisms for
tracking golf vacation stay and play conversions, as well as tee time
bookings generated by outside sources. What we can tell you is that they
all praise the value of this tourism marketing, PR, and content marketing
effort as it casts a much wider net for awareness and drives high-quality
leads they can close. Everything we do is hyper-focused on the target
demographic and aligned with the appropriate golf media partners to
maximize every dollar spent. We do not take risks with the granted dollars.
Our track record showing positive year-over-year growth speaks for itself.
With that said, we are working with the partners to compile a snapshot of
2022 booking figures to present to the ATAX committee in October. 

2021 was a record year for the golf tourism website due to the overall
increase in golf travel patterns coupled with having additional Covid relief
marketing funds for golf tourism to help expand awareness. Moving into
2022 we did not have access to the additional Covid relief funding which
has directly resulted in some softening in our website traffic and
conversions. However, in comparing YTD through July 31st against the
same period in 2019 (pre-pandemic) the numbers continue to be
off-the-charts. This proves our golf tourism marketing, public relations, and
content marketing efforts are working extremely well.

Website Results YTD through July 31, 2022 compared to
pre-pandemic YTD July 2019
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174,358 total website sessions - up 91%
318,644 pageviews - up 214%
106,054 total partner referrals (outbound links to their websites) - up
232%
1839 total golf vacation quote submits - up 220%
1251 phone clicks to partners - up 203%

Importantly, golf rounds, golf revenue, and room nights are still setting
records. In addition, our golf vacationers not only stay and play for multiple
days, but they also spend significant money on dining, shopping, and
other island activities.

DESCRIPTION OF OPERATIONS: 

For state reporting purposes, give a brief description of the organization. 
(250 words or less) 

The Lowcountry Golf Course Owners Association (LGCOA),
comprised of 26 public and semi-private play golf courses in Beaufort
County, is responsible for the area’s golf tourism marketing effort to
drive vacationing golfers from our primary drive and fly markets into
the area’s spring, fall and winter seasons. The LGCOA and its deeply
committed DMO partner, the Hilton Head Island-Bluffton Chamber of
Commerce and Visitor & Convention Bureau, work closely together to
ensure the golf tourism messaging and channels align with the
overall Hilton Head Island brand. This highly successful partnership
coupled with the annual marketing program generates tremendous
revenue for the area's golf courses, resorts, accommodations, retail
businesses, and restaurants on Hilton Head Island.  The result of this
coordinated marketing effort greatly benefits ATAX and its collections
as our golf visitors stay on average 3 nights when vacationing on
Hilton Head Island.

1.

B.
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Describe in detail how the requested grant funding would be used? (250
words or less)

The golf PR and content marketing program is designed to heighten
awareness of Hilton Head Island’s myriad of world-class resorts,
championship daily fee courses, and accommodation options. This
content is also carefully crafted to engage with golf travelers on a
deeper level and stir them to book a trip to the Island. It’s no secret
that golf participation and rounds played across the country over the
past two years have reached record levels. Hilton Head Island golf
continues to benefit greatly from this momentum. We must capitalize
on the incredible surge the sport of golf is enjoying by further
expanding our story out-of-market.

We will deploy news releases to more than 700 print and digital
media. We will write engaging and informative blog posts to be
leveraged internally, and by some of our media partners. We will host
domestic golf, travel, and lifestyle media, bloggers, and social media
influencers to fully immerse them in our unique golf vacation
experience. We will target all direct fly markets with our “From the
Runway to the Fairway” messaging, highlighting all of the new flights
to the Island. Lastly, we will take advantage of the powerful assets of
other strategic digital golf media outlets to insert Hilton Head Island
into the national discussion with all of the country’s other major
destinations. Most of these destinations tout significantly larger
tourism marketing and public relations budgets, which makes these
dollars so very important to stay in the conversation.

2.

What impact would partial funding have on the activities, if full funding
were not received? What would the organization change to account for
partial funding?  (100 words or less)

Partial funding of the public relations and content marketing effort
would greatly inhibit the program’s overall effectiveness. A strong PR
program requires extensive effort to work with golf media, build

3.

Page 6 of 15



program requires extensive effort to work with golf media, build
relationships and gain priority for the stories we are pitching. In
addition, it would limit the opportunities to host key golf travel writers
to let them see and report on their firsthand experiences. Fewer
dollars would narrow our focus on a smaller set of targeted media
and markets, thus limiting our ability to reach the masses greatly
interested in golf travel today.

What is expected economic impact and benefit to the Island's tourism? 
(100 words or less)

From the 2019 Economic Impact of Tourism Report by Clemson
University (REAL) and USCB (LRITI)

2.68 million overnight visitors to the Island in 2019 
$1.5 Billion Economic Impact for Hilton Head Island in 2019
For every ATAX Dollar invested in marketing an ROI of $15.90
is returned to the local economy in net local government
revenue. 
In short, visitors and businesses look to our organization to
provide the services and programs that further brand awareness
that leads to conversion and ultimately an overnight stay.

These figures are going to be even higher for years 2020, 2021 and
2022 based on the surge in golf travel and overnight stays.

4.

In order to comply with the State's Tourism Expenditure Reveiw
Committee annual reporting requirements, please classify your current
grant request into the following authorized categories:  

1 - Destination Advertising/Promotion
Advertising and promotion of tourism so as to develop and
increase tourist attendence through the generation of publicity.

100  %

2 - Tourism-Related Events
Promotion of the arts and cultural events.

0 %

5.
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3 - Tourism-Related Facilities
Construction, maintenance and operation of facilities for civic and
cultural activities including construction and maintenance of
access and other nearby roads and utilities for the facilities.

0 %

4 - Tourism-Related Public Services
The criminal justice system, law enforcement, fire protection,
solid waste collection and health facilities when required to serve
tourists and tourist facilities. This is based on the estimated
percentage of costs directly attributed to tourist. Also includes
public facilities such as restrooms, dressing rooms, parks and
parking lots.

0 %

5 - Tourist Public Transportation
Tourist shuttle transportation.

0 %

6 - Waterfront Erosion/Control/Repair
Control and repair of waterfront erosion.

0 %

7 - Operation of Visitor Information Centers
Operating visitor information centers.

0 %

Total: 100 %

If not covered elsewhere in the application, please describe (a) how the
organization will collaborate with other organizations to enhance tourism
efforts, and (b) provide a venue or service not otherwise available to
visitors to the Town of Hilton Head Island. (250 words or less)

The LGCOA has a deeply committed DMO partner in the Hilton Head
Island-Bluffton Chamber of Commerce and VCB. We work very
closely with them and all marketing programs are fully reviewed
together before, during, and after they are launched. We meet
regularly to discuss results and how to improve upon the success of
the marketing efforts, as well as staying on message for the
destination as a whole. This collaboration has significantly tightened
the golf tourism effort over the past 11 years. The result of this great
working relationship between our two organizations has delivered
tremendous successes in expanding awareness, lead generation,
golf vacation bookings, and ultimately more heads in beds. 

6.
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Additional comments. (250 words or less)

Golf Tourism is Vital to Hilton Head Island and the State of
South Carolina

A report titled Economic Impact of Golf in South Carolina was
released in April 2022. This report was produced by the South
Carolina Department of Parks, Recreation and Tourism with the
support of the South Carolina Golf Course Owners Association, an
affiliate of the National Golf Course Owners Association. 

Overall Economic Impact  

In 2021, golf courses and the off-course expenditures of visiting
golfers had a total economic impact (direct, indirect, and induced) in
South Carolina of: 

$3.3 billion in output or sales
37,959 jobs
$1.5 billion in wages and income
$370 million in federal, state, and local taxes. Green fees and
club membership dues generated $18.3 million in admissions
tax revenue alone, accounting for 44% of state admissions tax
collections
65 cents of every dollar in direct output were re-spent in the
state's economy

According to the Omnitrak national survey Travels
America, approximately 6 percent of all domestic trips (around
759,000 travel parties) to South Carolina include playing
golf.  The average length of stay on golf trips is around four nights
with hotels being the preferred lodging (45%), followed by timeshares
(16%). In addition to golfing, they enjoy the beaches, shopping, fine
dining, sightseeing, historic attractions, and museums. Trips to South
Carolina that include golf occur most frequently in spring (29%),
followed by summer (35%), fall (30%), and winter (6%).

The full Economic Impact report has been supplied as a separate
attachment for your review.

7.
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FUNDING:

Please describe how the organization is currently funded.  (100 words or less)

The LGCOA is currently funded three ways:

LGCOA: $110,000

Hilton Head Island-Bluffton Chamber of Commerce and
VCB: $260,000

Beaufort County ATAX: $10,00

Total Current Funding: $380,000

1.

Please also estimate, as a percentage, the source of the organization's
total annual funding.

60 Government Sources Private Contributions, Donations
and Grants

30
Corporate Support,
Sponsors 10

Membership, Dues,
Subscriptions

Ticket Sales, or Sales
and Services

Other

2.

Has the organization requested other ATAX or any other funding from
other public sources or organizations?
  Yes   X           No       

If so, please list top 3 sources and amounts.

    Beaufort County ATAX $20,000.00

3.

C.
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FINANCIAL INFORMATION:

Fiscal Year Disclosure:   Start Month:  January      End Month:  December 

Financial Statement Requirements: 

The upcoming year's operating budget for the organization.

Budget Years Provided:

2023

1.

The previous two years and current year profit and loss reports for the
organization.

Profit and Loss Years Provided:

2021
2022
2020

2.

The previous two years and current year balance sheets.

Balance Sheet Years Provided:

2020

2021

2022

3.

The previous two years and current year IRS Form 990 or 990T.

IRS Form 990 or 990T Years Provided:

2019

2020

2021

4.

D.
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FINANCIAL GUARANTEES AND PROCEDURES:

Provide a copy of the official minutes wherein the organization approves
the submission of this application.

An official set of minutes have been attached to this application.

1.

Indicate whether your organiztion follows Town procurement guidelines or
has its own procurement guidelines which are utilized and followed in the
expenditue of ATAX grant funds.

Follow Town procurement guidelines
Utilize and follow organization's own procurement guidelines
Our organization does not have or follow procurement guidelines 

2.

E.

MEASURING EFFECTIVENESS:

If you received 2021 or 2022 HHI ATAX funds

List any ATAX award amounts received in 2021 and/or 2022.

  2019   $50,000.00   2019 Golf Public Relations Campaign

  2020   $50,000.00   Golf Tourism Public Relations Campaign

  2021   $50,000.00   Public Relations Campaign

  2022   $50,000.00   Public Relations and Content Marketing
Campaign

1.

How were the ATAX fundsused?  To what extent were the objectives
achieved? The ATAX Effectiveness Measurement spreadsheet available
in the application portal will show the numerics. Use the space below for
verbal comments.  (200 words or less)

Funds have been used for the following:

2.

F.
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Produced engaging golf travel content about our destination and
distributed it to more than 700 golf and travel media each
quarter.
Continued our “Runway to Fairway” air travel display in the local
Hilton Head airport
SEO-rich and engaging blog posts written and published
on HiltonHeadGolfIsland.com 
Contributed content for our media partners to publish throughout
their digital platforms
Drafting and sending news releases
Hosting a Golf Writer FAM trip in October
Digital campaigns to promote seasonal offers to drive interest
and traffic
See additional details about all that has been accomplished in
Section 7 above

Rounds Played Achievements

With rounds played in 2022 holding steady compared to the
record-breaking year in 2021 and partners capitalizing on increased
rates for vacation play, both golf revenues and accommodations
taxes collected continue to grow.

Through July 2022, 329,274 rounds of golf have been played on
our 12 on-island golf course partners – up 18% compared to
pre-pandemic YTD through July 2019

Through July 2022, 259,811 rounds have been played by the big
three – Sea Pines Resort, Palmetto Dunes Oceanfront Resort
and Heritage Golf – up 23% compared to pre-pandemic YTD
through July 2019

What impact did this have on the success of the organization/event and
how did it benefit the community?  (200 words or less)

Public relations and content marketing helped us extend our reach

3.
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very cost-effectively through the distribution of content to proven
media partners that drive results. The digital content increased click
traffic back to HiltonHeadGolfIsland.com which in turn drives coveted
outbound link traffic, stay and play golf package bookings, and tee
times to the partners. In addition, local restaurants, retail shop
owners, and activities providers will tell you golf vacationers drive
significant and much-needed revenue to their businesses all year
long. Lastly, multi-night stays are the norm for golf vacations. The
average group golf trip spans 4 days, 3 nights, and 3 rounds, putting
heads in beds and increasing accommodations taxes.

Golf vacationers are big for the Island’s small businesses -
every dollar spent by golf vacationers, $1.29 is put back into the
Beaufort County economy.

How does the organization measure the effectiveness of both the overall
activity and of individual programs?  (200 words or less)

First, we track overall impressions and advertising equivalency for all
media placements.  Through July 31st, the news releases and Hilton
Head Golf Island stories placed in media outlets total more than 2
million impressions of earned media coverage with an advertising
equivalency of well over $500,000.

Second, we measure effectiveness with a real-time analytics
dashboard to monitor marketing and PR effectiveness. Golf tourism
website results YTD through July 2022 compared to pre-pandemic
YTD through July 2019 are off-the-charts…

174,358 total sessions - up 91%
318,644 pageviews - up 214%
106,054 total partner referrals (outbound links to their websites)
- up 232%
1839 total golf vacation quote submits - up 220%
1251 phone clicks to partners - up 203%

4.
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Golf Rounds and Revenue in 2022

With rounds played holding steady compared to the record-breaking
year in 2021 and partners capitalizing on increased rates for vacation
play, both golf revenues and accommodations taxes collected
continue to grow.  

Through July 2022, 329,274 rounds of golf have been
played on our 12 on-island golf course partners – up 18%
compared to pre-pandemic YTD through July 2019
 
Through July 2022, 259,811 rounds have been played by the
big three – Sea Pines Resort, Palmetto Dunes Oceanfront
Resort, and Heritage Golf – up 23% compared to
pre-pandemic YTD through July 2019

Signature: Barry

Title/Position: Fleming

Mailing Address: P.O. Box 7882, Hilton Head Island, SC 29938

Email Address: b_fleming@hargray.com

Office Phone Number: 843-384-5342

Home Phone Number: 
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 2020
ATAX EFFECTIVENESS MEASUREMENT

TOPIC THE PLAN BUDGET 2020 TOWN OF 
HHI ATAX GRANT 

BUDGET

LGCOA BUDGET ACTUAL SPENT RESULTS                                                                                                                 
When possible, provide planned results vs. actual results, and/or current 

year vs. prior year results .

Stay and Play Golf 
Tourism

60,000.00  $         50,000.00  $         10,000.00  $       26,000.00  $                                            

We have been crafting SEO-optimized blog posts for the Island Time 
Blog supported by the VCB on HiltonHeadGolfIsland.com, and we 
have slated another six blogs to post through the end of the year. We 
also have additional seasonal news releases scheduled for Q3 and 
Q4
From Oct. 27-31, we will be hosting a golf media FAM trip with the 
following media outlets: GOLF Magazine, GolfPass/Golf Channel, 
GolfWeek, Golf Aficionado, Plugged In Golf, Golf Tips Magazine, 
Golf Vacations Magazine and GolfGuide.com. This trip features the 
most significant group of golf writers we’ve ever hosted at one time 
and will result in substantial content published for millions of golfers 
to consume.

We are in discussions with a golf writer to visit this fall to chronicle 
the Hilton Head Island experience using his sought-after storytelling 
style. 
We have partnered with state golf associations to provide stories 
about our golf vacation experience to run on their digital platforms.

With air travel picking back up we will continue to produce and share 
content to golf and travel media touting our “Runway to Fairway” 
concept and discussing the direct service from those cities.

We will be writing new content for the 2023 Hilton Head Island Golf 
Vacation Planner that is distributed to a direct mail list, as well as 
through in-house fulfillment by the VCB.

Lastly, we will leverage the digital assets of Golf Stay and Play 
Vacations to reach nearly 500k avid golf travelers.

The remaining PR dollars will be billed from September through 
December to cover the plans outlined above, and for the PR 
campaign management/follow-through from the Southbound4 PR 
agency. Each year the majority of these dollars are spent September-
December due to accommodations and course availability to host 
our golf writers, as well as other seasonal opportunities.

Sample of Stories Published in the Media:
https://www.golftipsmag.com/travel/southeast/hilton-head-golf-island-
golf-trip-ideas/

https://www.golfguide.com/hilton-head-golf-island-expands-with-
palmetto-hall-golf-and-country-club/

https://www.midwestgolfingmagazine.com/hilton-head-island-fall-golf-playbook/

Sample Blog Posts on www.HiltonHeadGolfIsland.com
https://www.hiltonheadisland.org/island-time/golf/one-shot-wonders-
hilton-head-golf-islands-top-10-par-3s

https://www.hiltonheadisland.org/island-time/golf/seven-sipping-golf-
islands-best-19th-holes

https://www.hiltonheadisland.org/island-time/golf/golf-island-my-way-
2017-rbc-heritage-winner-wesley-bryan

60,000.00  $             50,000.00  $             10,000.00  $          26,000.00  $                                                   Total

The funds have been used to produce and distribute Hilton Head 
Island golf travel-related content via news releases, blog posts, and 
articles. 500-750 word news releases have been drafted and 
distributed to the following outlets: Golf Wire, Morning Read, Where 
to Golf Next, and also to a list of more than 700+ golf-travel 
media/websites. Through July 31st, these efforts have garnered more 
than 2,000,000 impressions and more than $500,000 in advertising 
equivalency.

EXECUTIVE SUMMARY   Please refer to the SAMPLE ATAX Effectiveness Measurement Form for examples.  When completing this form, please expand, contract, or add to the sections as needed (but contain the 

form to a total of approximately 2 pages).  You may choose to use your own format instead of this form, and if doing so, please use the criteria below as a guideline.  Regardless of format, each applicant should choose how they measure 
degree of success.  Applicants need to explain why this is an effective measurement technique that reflects results and how that relates to the objective.

Using public relations and 
content marketing to engage 
with website visitors and the 
millions that read content 
published by golf media 
partners. These funds are 
needed to help further tell the 
story of our unique golf 
vacation experience in ways and 
media that resonate the most 
with today’s golf travelers. 
Additionally, we will host quality 
golf travel writers to immerse 
them in the HHI golf vacation 
experience for the creation of 
content to share with their 
readers and social media 
followers. The PR and content 
marketing program will also 
target direct and connecting fly 
markets touting the campaign 
phrase “Runway to the Fairway - 
Step off the plane and make 
your first putt within minutes". 
Our golf content writer/PR 
expert will create SEO-rich blog 
content for 
HiltonHeadGolfIsland.com. In 
addition, he will draft seasonal 
news releases and distribute 
them to 700+ golf travel and 
media outlets to ensure 
maximum coverage of our 
news/stories. Lastly, we will 
write stories for state golf 
associations to use on their 
digital platforms and blogs. All 
digital content comes with 
trackable links for us to 
measure effectiveness.
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LGCOA MEETING MINUTES 
Alexanders Restaurant 

June 8, 2022 

A>endees: Brad Marra, Barry Fleming, Jim Uremovich, Karen Kozemchak, Alex Franseen, Steve Neville, 
Clark Sinclair, Charlie Kent, Brian Crum, Steve Neville 

Brad:  Approval of March, 2022 mee3ng minutes – Approved 

Brad: Approval to Request $50,000 Public Rela3ons Grant from Hilton Head Island ATAX - Approved 

Barry:  Rounds Report: Up 4.3% thru May 2022 over same 3me frame from 2021  
 Consensus for May alone seems to have been: Rounds we down compared to 2022 but revenues 
 were up (due to rate). 

Robbie: MarkeNng: April 2022 – Increase in partner referrals with slight decrease in overall traffic month 
to month.  Largest declines were from: Display & Social Adver3sing – due to spending 85% less than this 
3me last year due to the addi3onal pandemic funding.  Seeing promising growth from Email & Paid 
Search which contributed to most of our referral numbers: 

YTD Overview: 
• -28.4% decrease in users 
• -32.1% decrease in sessions 
• -19.3% decrease in pageviews 
• +20.4% increase in partner referrals 
• +10.6% increase in phone clicks 

Marke3ng Schedule, Public Rela3ons (Golf Island Blog Posts, News Releases, Media & FAM Trip) 
informa3on included in handout from June mee3ng as well as Social Media request. 

CompensaNon Survey: (Survey Results handed out at meeNng from 4 faciliNes or resorts) included: 
• CompensaNon results for the following jobs: 

1. Outside Service Staffs 
2. Inside Service Staffs 
3. Greenskeeper 
4. Equipment Operators 
5. Head Mechanics 
6. Asst. Superintendents 
7. Asst. Golf Professionals 

• IncenNves & Benefits uNlized by those responding 

Barry: Is anyone taking some of the addiNonal money they are making and pubng back into capital 
improvements? 

• Old South – Having to put $$ into things that don’t really improve the golf course – i.e. Bridges 
• Palmeeo Dunes – We’re having to spend about 1 million just on increasing salaries & wages & 

expenses are also up about a million.  We remodeled all of the: Pro Shops, Half way houses, 
restrooms, cart paths (need to do: irriga3on & greens on the Hills course) then look at Fazio & 
Jones in the next couple of years. 



• If sale goes through at Palmeeo Hall (which it did)  – they plan to rebuild all of the greens on the 
Hills course there this summer and then rebuild/regrass the greens on the Cupp course next 
summer. 

• Charlie Kent: Overseeding all 3 courses (tees & fairways) - (price is now astronomical) 

Jim Uremovich: Would like for us to create an overseeding & aerifica3on schedule for the year – which 
would help everyone answer those ques3ons from customers. 

MeeNng Adjourned. 

Next MeeNng: Wednesday, August 17, 2022 
              Palme>o Dunes – Alexanders Restaurant 



2022 Hilton Head Island Golf Travel Survey

1 / 48

64.92% 981

35.08% 530

Q1 Have You Taken a Golf Vacation To Hilton Head Island Before?
Answered: 1,511 Skipped: 0

TOTAL 1,511

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Yes

No

ANSWER CHOICES RESPONSES

Yes

No

NOTE!
To see questions for those who answered "NO" above, please skip to page 34

Pages 2-33 were questions posed to those who have taken a trip to Hilton 
Head Island.

!

Skip to page 34 for separate list of questions for this group.



2022 Hilton Head Island Golf Travel Survey

2 / 48

9.92% 76

14.36% 110

23.50% 180

17.10% 131

35.12% 269

Q2 When was your latest golf vacation to Hilton Head Island, SC?
Answered: 766 Skipped: 745

TOTAL 766

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Within the
last 3 months

Within the
last 6 months

Within the
last 12 months

Within the
last 2 years

More than 2
years ago

ANSWER CHOICES RESPONSES

Within the last 3 months

Within the last 6 months

Within the last 12 months

Within the last 2 years

More than 2 years ago



2022 Hilton Head Island Golf Travel Survey
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22.85% 175

41.51% 318

1.57% 12

0.91% 7

14.88% 114

2.35% 18

0.00% 0

15.93% 122

Q3 What type of golf vacation was it?
Answered: 766 Skipped: 745

TOTAL 766

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Buddies Trip

Couples Trip

Girlfriends
Trip

Business Trip

Family Trip

Winter Getaway

Other

Other (please
specify)

ANSWER CHOICES RESPONSES

Buddies Trip

Couples Trip

Girlfriends Trip

Business Trip

Family Trip

Winter Getaway

Other

Other (please specify)



2022 Hilton Head Island Golf Travel Survey
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0.13% 1

0.91% 7

7.83% 60

12.27% 94

11.23% 86

9.53% 73

45.17% 346

6.66% 51

6.27% 48

Q4 How long was your golf vacation?
Answered: 766 Skipped: 745

TOTAL 766

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Day Trip

2 Days

3 Days

4 Days

5 Days

6 Days

1 Week

2 Weeks

More than 2
Weeks

ANSWER CHOICES RESPONSES

Day Trip

2 Days

3 Days

4 Days

5 Days

6 Days

1 Week

2 Weeks

More than 2 Weeks



2022 Hilton Head Island Golf Travel Survey
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3.92% 30

15.14% 116

28.07% 215

20.89% 160

11.49% 88

8.49% 65

3.79% 29

8.22% 63

Q5 How many rounds of golf did you play?
Answered: 766 Skipped: 745

TOTAL 766

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

1 Round

2 Rounds

3 Rounds

4 Rounds

5 Rounds

6 Rounds

7 Rounds

8 or More
Rounds

ANSWER CHOICES RESPONSES

1 Round

2 Rounds

3 Rounds

4 Rounds

5 Rounds

6 Rounds

7 Rounds

8 or More Rounds



2022 Hilton Head Island Golf Travel Survey
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0.39% 3

2.74% 21

9.92% 76

13.05% 100

10.57% 81

25.07% 192

25.85% 198

6.27% 48

6.14% 47

Q6 How many nights did you stay?
Answered: 766 Skipped: 745

TOTAL 766

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

1 Night

2 Nights

3 Nights

4 Nights

5 Nights

6 Nights

1 Week

2 Week

More than 2
Weeks

ANSWER CHOICES RESPONSES

1 Night

2 Nights

3 Nights

4 Nights

5 Nights

6 Nights

1 Week

2 Week

More than 2 Weeks



2022 Hilton Head Island Golf Travel Survey
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11.23% 86

43.47% 333

4.57% 35

4.31% 33

15.14% 116

7.31% 56

6.92% 53

0.00% 0

7.05% 54

Q7 What were your accommodations?
Answered: 766 Skipped: 745

TOTAL 766

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Resort Hotel

Resort
Condo/Villa/...

Local Hotel

AirBnb rental

VRBO rental

Timeshare

Private
Home/Condo...

Other

Other (please
specify)

ANSWER CHOICES RESPONSES

Resort Hotel

Resort Condo/Villa/House

Local Hotel

AirBnb rental

VRBO rental

Timeshare

Private Home/Condo Rental

Other

Other (please specify)



2022 Hilton Head Island Golf Travel Survey
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3.79% 29

7.96% 61

17.75% 136

33.94% 260

32.11% 246

4.44% 34

Q8 How far in advance did you start planning this golf vacation?
Answered: 766 Skipped: 745

TOTAL 766

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

1 Month

2 Months

3 Months

4-6 Months

6-12 Months

More than 1
Year

ANSWER CHOICES RESPONSES

1 Month

2 Months

3 Months

4-6 Months

6-12 Months

More than 1 Year



2022 Hilton Head Island Golf Travel Survey

9 / 48

Q9 What factors went into choosing Hilton Head Island for your golf
vacation? (check all that apply)

Answered: 766 Skipped: 745

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Quality of the
overall...

Quality of the
golf options

Accommodations
options

Off-the-course
things to do

Total package:
golf and...

Price

Ease of access
(i.e. short...

Extras and
facilities...

Proximity to
beaches

Food/Restaurant
s

Friends Live
on Hilton He...

Longtime
Visitor

Never been and
wanted to ma...

Other (please
specify)



2022 Hilton Head Island Golf Travel Survey
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73.11% 560

72.58% 556

50.91% 390

42.82% 328

21.67% 166

32.38% 248

19.97% 153

10.05% 77

45.30% 347

19.97% 153

2.87% 22

13.58% 104

12.53% 96

5.61% 43

Total Respondents: 766  

ANSWER CHOICES RESPONSES

Quality of the overall destination

Quality of the golf options

Accommodations options

Off-the-course things to do

Total package: golf and amenities all on-site

Price

Ease of access (i.e. short drive time, proximity to airport, etc.)

Extras and facilities (spa, fitness, pool, etc.)

Proximity to beaches

Food/Restaurants

Friends Live on Hilton Head Island

Longtime Visitor

Never been and wanted to make my first trip

Other (please specify)



2022 Hilton Head Island Golf Travel Survey
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21.80% 167

9.66% 74

3.52% 27

65.01% 498

0.00% 0

Q10 How did you book this golf vacation?
Answered: 766 Skipped: 745

TOTAL 766

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Through the
resort at wh...

Through a
local golf...

Through a
travel service

Booked
everything o...

Booked
everything o...

ANSWER CHOICES RESPONSES

Through the resort at which we stayed

Through a local golf package provider

Through a travel service

Booked everything on my own

Booked everything on my own



2022 Hilton Head Island Golf Travel Survey
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6.01% 46

7.96% 61

9.14% 70

12.01% 92

11.23% 86

13.58% 104

21.15% 162

7.83% 60

11.10% 85

Q11 What was the budget per person for your golf vacation?
Answered: 766 Skipped: 745

TOTAL 766

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

$299 or less

$300-$399

$400-$499

$500-$599

$600-$749

$750-$999

$1000-$1499

$1500-$1999

$2000+

ANSWER CHOICES RESPONSES

$299 or less

$300-$399

$400-$499

$500-$599

$600-$749

$750-$999

$1000-$1499

$1500-$1999

$2000+
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70.63% 541

29.37% 225

Q12 How did you travel to Hilton Head Island?
Answered: 766 Skipped: 745

TOTAL 766

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

By Car

By Air

ANSWER CHOICES RESPONSES

By Car

By Air



2022 Hilton Head Island Golf Travel Survey
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3.19% 18

7.26% 41

14.87% 84

9.38% 53

10.44% 59

54.87% 310

Q13 If by car, how far was the drive? (Scroll Down to next question if you
traveled by air)

Answered: 565 Skipped: 946

TOTAL 565

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Less than 2
hours

3-4 hours

4-6 hours

7-8 hours

9-10 hours

10+ hours

ANSWER CHOICES RESPONSES

Less than 2 hours

3-4 hours

4-6 hours

7-8 hours

9-10 hours

10+ hours



2022 Hilton Head Island Golf Travel Survey
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15.22% 51

60.30% 202

24.48% 82

Q14 If by air, which airport did you fly into? (Scroll to next question if you
did not travel by air)

Answered: 335 Skipped: 1,176

TOTAL 335

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Hilton Head
Island Airport

Savannah
Internationa...

Other (please
specify)

ANSWER CHOICES RESPONSES

Hilton Head Island Airport

Savannah International Airport

Other (please specify)
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Q15 If this was your first time taking a golf vacation to Hilton Head Island,
what prompted you and your group initially to consider the area?

Answered: 766 Skipped: 745

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Print
Advertisement

Digital
Magazine...

Online Search

Email
Marketing...

Social Media

Golf Channel
Commercial

Read an
Article Abou...

Word of
Mouth/Friends

I have visited
Hilton Head...

Other

Other (please
specify)
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3.13% 24

0.78% 6

11.62% 89

2.61% 20

1.17% 9

0.91% 7

4.05% 31

27.81% 213

25.46% 195

0.00% 0

22.45% 172

TOTAL 766

ANSWER CHOICES RESPONSES

Print Advertisement

Digital Magazine Advertisement

Online Search

Email Marketing Message/Newsletter

Social Media

Golf Channel Commercial

Read an Article About the Area

Word of Mouth/Friends

I have visited Hilton Head Island before

Other

Other (please specify)
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Q16 Please Rate the Golf Played on Your Vacation
Answered: 766 Skipped: 745

Overall Course
Conditions

Greens

Pace of Play

Course
Amenities

Customer
Service
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53.92%
413

42.17%
323

3.66%
28

0.26%
2

 
766

 
3.50

50.91%
390

43.60%
334

5.09%
39

0.39%
3

 
766

 
3.45

40.99%
314

44.65%
342

13.05%
100

1.31%
10

 
766

 
3.25

45.56%
349

44.39%
340

9.92%
76

0.13%
1

 
766

 
3.35

56.01%
429

36.81%
282

6.79%
52

0.39%
3

 
766

 
3.48

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Excellent Good Average Poor

 EXCELLENT GOOD AVERAGE POOR TOTAL WEIGHTED AVERAGE

Overall Course Conditions

Greens

Pace of Play

Course Amenities

Customer Service
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Q17 Please Rate Your Accommodations
Answered: 766 Skipped: 745

Overall
Quality of...

Cleanliness of
Your...

In-Room
Amenities

On-Site
Amenities

Customer
Service



2022 Hilton Head Island Golf Travel Survey

21 / 48

57.44%
440

38.38%
294

3.66%
28

0.52%
4

 
766

 
3.53

63.45%
486

33.29%
255

2.87%
22

0.39%
3

 
766

 
3.60

46.61%
357

43.73%
335

9.27%
71

0.39%
3

 
766

 
3.37

47.26%
362

42.43%
325

9.79%
75

0.52%
4

 
766

 
3.36

52.48%
402

39.16%
300

7.44%
57

0.91%
7

 
766

 
3.43

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Excellent Good Average Poor

 EXCELLENT GOOD AVERAGE POOR TOTAL WEIGHTED AVERAGE

Overall Quality of Accommodations

Cleanliness of Your Accommodations

In-Room Amenities

On-Site Amenities

Customer Service
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Q18 Please Rate Your Golf Vacation Reservation Process
Answered: 766 Skipped: 745

Overall
Helpfulness ...

Travel
Specialist's...

Responsiveness
of Travel...

Travel
Specialist's...

Travel
Specialist's...
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Q19 How satisfied were you regarding your golf vacation to Hilton Head
Island?

Answered: 766 Skipped: 745

TOTAL 766
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Q20 How likely are you to take a return golf vacation to Hilton Head
Island?
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Q21 If you will return for another golf trip to Hilton Head Island, how soon
would you return?
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Q22 What other U.S. golf destination(s) did you consider for this vacation?
(check all that apply)

Answered: 766 Skipped: 745
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Total Respondents: 766  
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Q23 What is the age range for your golf group?
Answered: 766 Skipped: 745

TOTAL 766

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

25-35

36-45

46-55

56-65

66+

ANSWER CHOICES RESPONSES

25-35

36-45

46-55

56-65

66+



2022 Hilton Head Island Golf Travel Survey

31 / 48

37.08% 284

11.10% 85

41.91% 321

9.92% 76

Q24 Which is your preferred season for golf travel?
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Q25 How many golf vacations do you take annually?
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2022 Hilton Head Island Golf Travel Survey

THESE QUESTIONS APPEAR IF THEY HAVE NOT TAKEN A TRIP TO HILTON HEAD ISLAND
Q27 What has kept you from booking a golf vacation to Hilton Head 

Island?
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Q28 What other U.S. golf destination(s) have you visited? (check all that
apply)

Answered: 447 Skipped: 1,064
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Pinehurst, NC

Myrtle Beach, SC

Charleston, SC

Orlando, FL

Jacksonville, FL/St. Augustine, FL

Sea Island, GA/St. Simons Island, GA

NC Outer Banks

Hawaii

Wisconsin (Whistling Straits)

Oregon Coast (Bandon Dunes)

Monterey, CA

Palm Springs, CA

Phoenix/Scottsdale

Las Vegas, NV

Ocean City, MD

RTJ Trail (Alabama)

Other (please specify)
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Q29 What factors go into choosing where you will take a golf vacation?
Answered: 446 Skipped: 1,065
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Q30 Which is your preferred season for golf travel?
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61.30% 274
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Q31 How do you typically travel when you take a golf vacation?
Answered: 447 Skipped: 1,064
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3.00% 12
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Q32 If by car, how far are you willing to drive? (Scroll Down to next
question if you only travel by air)

Answered: 400 Skipped: 1,111
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Q33 What is the age range for your golf vacation group?
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Q34 How far in advance do you typically start planning a golf vacation?
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Q35 What is the typical budget per person for your golf vacation?
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$299 or less
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Q36 How many golf vacations do you take annually?
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Q37 Do you plan on taking a golf vacation to Hilton Head Island within the
next 12 months?
Answered: 447 Skipped: 1,064
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LGCOA 2023 Budget Annual Budget
Revenues
Passbook LCGOA 8,500.00$                            
Passbook LCGOA 56,250.00$                          
GI Mkt Fees / Courses 24,000.00$                          
Beaufort County Tax Grant 10,000.00$                          
HHI PR ATAX Grant 50,000.00$                          

Revenue Sub-Total: 148,750.00

Membership Overall Dues Revenue
Bear Creek 970.00
Brown Golf Mgmt (Pinecrest & Dolphin Head) 1,160.00
Golden Bear / Indigo Run 870.00
Fripp Island Resort 1,194.00
Old South 1,082.00
Palmetto Dunes 1,696.00
Sea Pines Resort 1,696.00
Heritage Golf Group 1,680.00
HH Nat'l 1,082.00
Sun City Hilton Head 1,360.00
Legends @ Parris Island 1,082.00

Membership Total: 13,872.00

Total Revenues: 162,622.00

Expenses
Professional Services
Bookkeeping 3,800.00
Tax Accounting 525.00

Total Professional Services: 4,325.00

Administrative
Travel / Entertainment 6,500.00
Meeting and Program Expnese 1,400.00
Misc. Office Supplies 1,500.00
Rent 5,000.00
Telephone/Fax/Email 540.00
Bank Charges / Credit Card Fees 2,900.00
Internet / Online
Insurance Expense 725.00

Total Administrative: 18,565.00

Salary / Wages
Executive Director 40,000.00
Year end Bonus: 1,000.00
Total Salary / Wages: 41,000.00

Dues & Subscriptions
SCGCOA & NGCOA 6,175.001



Member Dues/Chambers/Hosp 650.00
National Golf Foundation 595.00

Total Dues & Subscriptions: 7,420.00

Golf Passbook Expense
Commissions and Fees Expense 300.00
Passbook Expenditure Schedule 450.00
Passbook Promotional Ads 0.00
Passbook Printing & Graphics 2,200.00
Postage/Certified Mail (passbooks) 500.00

Total Passbook Expense: 3,450.00

Marketing
Reimburseable PR Expense 50,000.00
Golf Channel 20,000.00
Consulting: Impact Golf Marketing 36,000.00
Email Marketing 6,000.00
Digital & Print Media 48,000.00
LGCOA - Public Relations 10,000.00

Total LGCOA Marketing Expenses: 170,000.00

Taxes
Other Taxes Expense 50.00
SC Admissions-Passbooks 200.00
Beaufort County (2.5%)-Passbook 100.00

Total Taxes: 350.00

Total Expenses: 245,110.00

Net Income LCGOA - Association 82,488.00)($                   

Guide To Golf
Revenues
Spring - Advertising 55,525.00$                          
Summer - Advertising 55,525.00
Fall - Advertising 62,538.00

Total Revenues 173,588.00

Cost of Sales
Printing Cost - Spring 12,238.00
Printing Cost - Summer 14,612.00
Prinitng Cost - Fall 14,555.00
Article Writing Cost 1,500.00
Graphics Cost-Spring Issue 1,500.00
Graphics Cost-Summer Issue 1,500.00
Graphics Cost-Fall Issue 1,500.002



Distribution Cost 18,000.00

Total Cost of Sales 65,405.00

Other Guide to Golf Expenses
Bad Debt Expense 0.00
Bank Charges 1,100.00
Commissions-Fleming Golf 18,000.00
Accounting/Consulting 4,800.00
LGCOA General Mktg 250.00
Meals and Entertainment Exp 250.00
Postage & UPS Expense 100.00
Rent or Lease Expense 3,400.00
Supplies Expense 500.00

Total Other Guide to Golf Expenses 28,400.00

Total Guide to Golf Expenses 93,805.00$                          

Net Income Guide to Golf 79,783.00

Net Income - Combined 2,705.00)($                     
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